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(The Analysis of Supply Chain and Factors Influencing the Marketing Efficiency 
of Avocado in Bandungan District, Semarang Regency) 
 
Oleh 
Muhammad Aidi Helyanda 
ABSTRAK 
Penelitian bertujuan untuk menganalisis kondisi rantai pasok dan mengukur 
efisiensi pemasaran, serta menganalisis faktor-faktor yang mempengaruhi efisiensi 
pemasaran alpukat di Kecamatan Bandungan. Penelitian dilaksanakan mulai bulan 
maret-Juni 2020. Metode penelitian digunakan metode survei. Metode pengambilan 
sampel petani alpukat di Kecamatan Bandunan menggunakan quota sampling, 
sebanyak 40 orang dan metode Snowball sampling untuk sampel lembaga 
pemasaran sebanyak 14 orang terdiri dari pengepul, pedagang besar, dan pengecer. 
Metode analisis data yang digunakan yaitu deskriptif kualitatif dan kuantitatif 
menggunakan pendekatan kerangka Food Supply Chain Network (FSCN). Hasil 
penelitian menunjukkan bahwa: (1) kondisi rantai pasok alpukat di Kecamatan 
Bandungan belum berjalan dengan baik. Sasaran pasar memiliki target jelas namun 
terdapat permasalahan dalam optimalisasi pengetahuan petani mengenai budidaya 
alpukat, struktur rantai yang terbentuk jelas, sumberdaya cukup memadai. Proses 
distribusi menunjukkan bahwa aliran produk dan aliran informasi belum 
terintegrasi dengan baik, belum ada siklus pasti dan lemahnya informasi 
ketersediaan alpukat sehingga waktu pengiriman ataupun kuota yang dikirim tidak 
bisa diprediksi dengan baik. (2) Terdapat tiga saluran pemasaran sudah efisien 
dengan nilai farmer’s share saluran pemasaran I yaitu 46,76%, saluran pemasaran 
II untuk kelas A yaitu 60,00% dan kelas B yaitu 51,89% dan saluran pemasaran III 
untuk kelas A yaitu 40,40% dan kelas B yaitu 51,14%.(3) Hasil uji hipotesis secara 
serempak harga petani, harga konsumen, dan saluran pemasaran berpengaruh 
terhadap efisiensi pemasaran dengan signifikan sebesar 0,000<0,05. Hasil uji secara 
parsial faktor harga petani dan harga konsumen berpengaruh terhadap efisiensi 
pemasaran dengan signifikan sebesar 0,000<0,05 dan faktor saluran pemasaran 
tidak berpengaruh terhadap efisiensi pemasaran dengan signifikan sebesar 
0,090>0,05.  
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THE ANALYSIS OF SUPPLY CHAIN AND FACTORS INFLUENCING 
THE MARKETING EFFICIENCY OF AVOCADO IN BANDUNGAN 
DISTRICT, SEMARANG REGENCY 
 
Muhammad Aidi Helyanda 
Faculty of Animal and Agriculture, Diponegoro University 
ABSTRACT 
The purpose of this research is to analyze on the condition of the supply 
chain and to analyze the calculation of marketing efficiency, as well as analyze the 
factors that affect the marketing efficiency of the avocados Bandungan District. The 
research was conducted from March to June 2020. The research method was a 
survey. The sampling method of avocado farmers in Bandungan District uses quota 
sampling, as many as 40 people, and the Snowball sampling method to a sample of 
14 marketing institutions consisting of collectors, wholesalers, and retailers. The 
data analysis method used is descriptive qualitative and quantitative using the food 
supply chain network (FSCN) framework approach. The results showed that: (1) 
the condition of the avocado supply chain in the Bandungan District has not gone 
well. The target market has clear targets but there are problems in optimizing 
farmers' knowledge about avocado cultivation, the structure of the chain is formed, 
resources are adequate. The distribution process shows that the flow of products 
and information flow has not been well integrated and weak information on the 
availability of avocados so that the delivery time or quota sent can not be predicted 
properly. (2) There are three marketing channels already efficient with farmer's 
share value of marketing channel I which is 46.76%, marketing channel II for grade 
A which is 60.00% and grade B is 51.89% and marketing channel III for grade A is 
40.40% and grade B is 51.14%. The results of the hypothesis test simultaneously 
farmer's prices, consumer prices, and marketing channels have a significant effect 
on marketing efficiency by 0.000<0,05. The results of the partial test of farmers' 
price factors and consumer prices had a significant effect on the marketing 
efficiency of 0,000<0,05 and the marketing channel factor has no effect on 
marketing efficiency with a significant 0.090>0.05.  
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